
Should a service-based business in New Jersey hire someone to manage its social 

media?  

 

You work as a contractor, financial advisor, lawyer, digital marketing agency in New 

Jersey. You know you "should" be on social media, but you have some questions. 

Questions that are real and useful.  

"Will posting on Instagram really help me get more roofing jobs?"  

• "I'm a B2B consultant. Is my client really on Facebook?"  

• "I don't have time for this. Is it a waste of time and money?"  

These are good questions. Many businesses that offer services find it hard to explain 

the "ROI" of social media.  

The answer is a conditional "yes." It's very worth it to manage social media... if you 

use it for the right reasons. Posting a "Happy Friday" picture won't get you a lot of 

leads.  

This is what social media really does for a business that provides services.  

1. It builds trust and "social proof."  

This is the most important one. Let's say someone in Morristown gets your name from 

someone else as a possible customer. What do they do first? They look you up on 

Google.  

If someone visits your Facebook or Instagram page and sees a professional, active feed 

with recent project photos, helpful tips, and client testimonials, they will know right 

away that you are a real, trustworthy, and active business.  

But what if they find a page that hasn't been updated in two years? It's a dead end. It 

looks like you're out of business, or worse, that you don't care about your brand. The 

new "word of mouth" is an active social media feed.  

2. It's a "Behind the Scenes" Portfolio.  

The portfolio on your website is for the final, polished, professional pictures. Your 

social media is for the "before and after."  

This is great for a service business.  

• A landscaper can put up a time-lapse video of putting in a patio.  

• A painter can show a "before" picture of a wall that is peeling and a "after" picture of 

a wall that is perfect and clean.  

• A consultant can show that they are involved in the community by sharing a picture 

from a local NJ Chamber of Commerce event.  

This "in-progress" content is real and makes a connection that a polished, finished 

photo can't.  

3. It lets you advertise to very specific groups of people in your area.  
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This is the part you were looking for that gets leads. The real strength of social media 

isn't just the posts that people make on their own; it's the paid advertising platforms 

like Facebook and Instagram Ads.  

This is where things get serious for businesses in New Jersey. You can run an ad for 

your power-washing service that only shows up for homeowners within a 15-mile 

radius of your office who live in homes worth a certain amount and have shown 

interest in "home improvement."  

You can't get that level of targeting anywhere else. It lets you show a specific offer to 

your exact ideal customer for a very low price.  

4. It's a way to get help with customer service.  

Your customers expect to be able to reach you on social media, whether you like it or 

not. If they have a question, want to comment, or... they'll send a direct message (DM). 

Write a review.  

If you have a professional social media management plan, you need someone to keep 

an eye on these sites. They can quickly respond to positive DMs and, more 

importantly, deal with a negative comment in public in a professional way, turning a 

possible PR crisis into a chance to build trust.  

So, is it worth it?  

For a service business, social media isn't about "going viral." It's about building trust, 

showing off your work, and making a direct, low-cost connection with your best local 

customers.  

 


